
SESSION TITLE 
What to Do When Your Cookie Crumbles 

 
SESSION DESCRIPTION 

Digital data and privacy are entering a new age. Recent Apple iOS changes and Google’s 
looming removal of cookie-based web tracking mean that how we’ve measured and 
targeted digital campaigns cannot stay the same.  

 
SESSION OUTCOMES 

1. Recognize the latest digital privacy changes and how your organization should respond  
2. Know the impact of tracking changes on your email and advertising campaigns 
3. Target your messages properly to still get in front of donors and prospects effectively in 

this environment.  
 
ADDITIONAL TOPICS TO BE COVERED IN THIS SESSION 

1. Facebook’s recent removal of audience options for targeting – particularly for 
organizations that are religious or political in nature.  

2. Ways in which different advertising platforms are affected by recent changes and how 
to best mix your digital advertising budget while still maximizing donor impact.  

3. Changes that need to be made on your website to accommodate recent digital privacy 
shifts.  

 
ONE KEY PRINCIPAL ATTENDEES WILL TAKE AWAY 

Learn how your organization can effectively advertise and reach donors in an 
environment where there have been massive changes affecting the digital tools you use.  

 
SESSION PRESENTERS 

Christa Huff, Senior Vice President, Client Services, Douglas Shaw & Associates 
Christa is passionate about helping organizations grow for maximum impact in fulfilling 
their mission. Her background in business growth and development, marketing, 
communications, and fundraising has made her an integral part of our team. 
 
Christa has a unique ability to listen intently to our clients and create sound strategies 
that drive the successful development of fully integrated, multi-channel plans, 
specifically designed to meet each organization’s short- and long-term goals—¬and as a 
result, she has helped raise hundreds of millions of dollars for our clients. Her success in 
assisting a wide variety of organizations in reaching and exceeding their goals has made 
her a sought-after fundraising partner among nonprofit leaders. 
 
Christa enjoys co-leading our client services department as they partner closely with 
organizations to identify ways to strengthen their missions in an ever-changing 
environment. Christa consistently delivers sound strategy and effective end-products 
with excellence to the organizations Douglas Shaw & Associates serves. 

 



Amy Sewell, Senior Vice President of Digital Solutions, Douglas Shaw & Associates 
With decades of experience in the digital space, Amy leads our internal, full-service 
digital team and drives all strategy, data, and development for digital projects at 
Douglas Shaw & Associates. She works seamlessly in collaboration with our clients to 
ensure their goals are consistently met—and she starts by listening to their unique 
needs.  
 
Amy is a quick thinker with an unparalleled knack for problem-solving, which makes her 
a force in overcoming technological hurdles in the ever-changing landscape of the digital 
world. Solutions-driven and with a big heart to serve, Amy partners with our clients to 
strategize, test, and execute cohesive campaigns across all digital platforms, drastically 
expanding their reach and accessibility for exponential growth in donor giving and 
engagement.    
 
Amy’s career started in the for-profit world, but she soon felt a strong pull to do work 
that directly helps other people. Even now, having helped generate hundreds of millions 
of dollars for many organizations, Amy is recruited worldwide to share key insights on a 
variety of digital solutions. And while she joyfully shares her wisdom, what brings her 
the most joy is seeing outcomes of the transformative work our clients do each day. 

 
ABOUT DOUGLAS SHAW & ASSOCIATES 

Douglas Shaw & Associates is a team of direct response fundraising consultants serving 
not-for-profit organizations across the US, Canada, and Australia for over 25 years. The 
team at Douglas Shaw & Associates will help you identify, attract, and retain high value 
donors who will support the important work you do long-term. 
  
Through collaborative consulting, we will craft a comprehensive strategy for year-
around fundraising communication that focuses on motivating donors to impact the 
world for Christ through your ministry. Fundraising strategies may include broadcast, 
print, and online communication for both acquisition of new donors and renewal of 
new, monthly, and major donors. 

 
ADDITIONAL RECOMMENDED RESOURCES FOR FURTHER LEARNING 

1. What to do when your cookie crumbles - https://www.douglasshaw.com/when-your-
cookie-crumbles/ 

2. Google’s Cookie Ban Delay - 
https://www.vox.com/recode/2021/6/24/22548700/google-cookies-ban-delay-floc-
tracking 

3. Facebook Removing Certain Ad Targeting Options - 
https://www.facebook.com/business/news/removing-certain-ad-targeting-options-and-
expanding-our-ad-controls 

4. The digital ad industry is rewriting the bargain at the center of the internet - 
https://qz.com/2000490/the-death-of-third-party-cookies-will-reshape-digital-
advertising/ 


